FRENCH MEDITERRANEAN WINE 
LOGO AND VISUAL IDENTITY
On March 2nd, 2006 a group of students of the famous Ecole Boulle presented the results of their work to the Fédération, with a total of 17 creative leads. 3 creations were short-listed and submitted to the  Board of Administration two weeks later. After deliberation the work of Virginie ITIER was selected unanimously…

At the heart of the vines…
The creative environment focuses on grapes and on the feminine nuances of French Mediterranean Wine.  It is centred around the soil, sun and wine. Each fruit represents a Département producing French Mediterranean Wine. The visual identity highlights the connection between the wine and the Mediterranean soil. The secret of our wines lies within our soil.
( in a nutshell, a new approach close to nature (tradition).
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 THE LOGO
The starting point was a photography of a grape cross-section turned into an illustration, with enhanced warmer and more Mediterranean colours. The skin of the grape has been peeled off to make the wall of an imaginary glass, establishing a link between the name to the left (blue symbolising the Mediterranean sea) and vines to the right. Then name of our wines is perfectly balanced on the glass.
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PRESS ANNOUNCEMENT 
PRESS ANNOUNCEMENT
The press announcement takes after the spirit of the logo, with wine and fruit establishing a direct link to French Mediterranean Wines. It also presents our producing region, with the bunches of grapes symbolising the different producing Départements. Sharing a same passion for the vine. Gathered under a same name, the Mediterranean region, which becomes the end product, wine. From the wine to the glass, via the production structure represented by the grape bunch.
